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ACADEMIC STANDARDS AND CURRICULA REVIEW COMMITTEE
RECOMMENDATION

SR-94-95-(105)212(ASCR)
To approve the following:
1. The name of Home Economics be changed to Family and Consumer Sciences.
2. The Graduate Catalog description be changed (attached}
3. All undergraduate and graduate courses with the HEC alpha designator be
changed to FCS (Family and Consumer Sciences)

RATIONALE: The program has been known as Home Economics since the Lake
Placid conferences early this century. During the past few years, the various divisions
within Home Economics and other professional organizations have been involved in
activities to better define the profession and plan for its future. A central focus of the
activities has been to change the name of Home Economics.
Home Economics began a strategic planning process at the national level in 1991. A
series of meetings and a membership survey resulted in a draft of a vision and mission
statement. In 1992, the education division joined four other national Home Economics
organizations to establish the Task Force on Professional Unity and Identity. The task
force requested input from all members through a newsletter survey. A conference
titled "Positioning the Profession for the 21st Century" was sponsored by the task force
in October 1993 in Scottsdale, Arizona. The 100 representatives from more than 20
Home Economics organizations developed a conceptual framework for the profession
and recommended a new name: Family and Consumer Sciences.
The Scottsdale conceptual framework was revised slightly by the Home Economics
Education Division committee to better reflect the education aspect of the profession.
In their Spring 1994 Newsletter, members of the division were given an opportunity to
vote on the vision, mission statement, revised conceptual framework, and a new name:
Family and Consumer Sciences. Of the members who responded 83 percent
expressed their approval.
Affiliate organizations within Home Economics (representing teachers, supervisors,
teacher educators, and the like) will consider name changes. Future activities will
involve working with other professional organizations to communicate the new name
and clarify purposes of the profession to various audiences.
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